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Monitor Sample Activity to Build Ongoing Relationships

More than $1.3 billion is spent annually producing and distributing product samplesl. While
sampling is an effective tactic to stimulate product trial, little is known about what happens to the
sample after it has been distributed — who ended up with it, or if it drove a subsequent purchase.

The YTBS 360 Sampling ™ solution gives brand marketers the opportunity to enhance existing
sampling programs with a closed-loop feedback system providing relevant consumer insights,
visibility into subsequent purchase behavior, and a solid foundation for relationship marketing.

How It Works

The YTBS 360 Sampling™ solution works in concert with existing product sampling programs.

At the heart of the solution is the ability to validate that a consumer has received and used the
sample. This important step is achieved by tagging each product sample with a secure and unique
alphanumeric code. Consumers are then directed to a branded microsite where they create a user
profile, complete a brief set of survey questions and activate the unique code. Brand marketers can
then reward consumers for taking the time to register and activate the unique sample code with a
variety of brand-appropriate incentives, including entry into a game or contest, access to exclusive
content or information, or targeted coupons redeemable on their next purchase.

Business Benefits

The 360 Sampling™ solution offers a number of key benefits to brand marketers:

= Complements existing sampling programs with measurability and valuable insights

= Builds a rich consumer database of actual sample recipients

= Captures survey-driven consumer preferences to drive relationship marketing activities
= Delivers visibility into post-sampling purchase conversion metrics

= Differentiates the brand by offering consumers a value-added incentive

1 Source: Promotion Marketing Association, 2003 Promotion Trends Report

About YTBS: YTBS® is the leading provider of interactive promotion and loyalty solutions for consumer brands. Leveraging its BrandConnect™ technology and integrated professional services, YTBS delivers
measurable revenue increases, engaged and loyal consumers, and lower program costs. YIBS has powered hundreds of interactive marketing campaigns for leading brands at Procter & Gamble, Cadbury-
Schweppes, Nestlé, NASCAR RacePoints™, GlaxoSmithKline and others. These programs have connected millions of consumers directly with brands resulting in specific and measurable behaviors. Founded
in 1999, YTBS is headquartered in San Francisco with regional offices in Chicago, Cincinnati, Dallas, Minneapolis, New York metro, and Princeton. For more information visit www.you.net.
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